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Nothing much has changed in 
terms of how we approach 
this work: 

This Round Two output is still all 
about Brand Positioning — and for 
me, that means, what’s the 
strongest, most differentiating 
idea, that, once expressed 
creatively, will convince a potential 
Member to give us a shot? We 
have shifted what that idea is, 
based on our Round One review — 
and those shifts are reflected 
throughout.  
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Again, even though a lot of this 
stuff seems like copy, it’s not 
necessarily meant to serve that 
purpose. It might; it might not. It’s 
the idea behind the words that’s 
most important. 

For now, take a read through, 
looking for the biggest, most 
ownable — and yes, most 
disruptive thoughts. Once we have 
those nailed, creative execution 
should come naturally. 

Thanks. And let’s go!!



As the Principal of a faith-based private school, you have a bunch of issues — you’d love to get 
better at handling them all, but it’s daunting. So get ready for some help. 

The help to which we’re referring comes in the form of holistic, comprehensive learning — a scope 
that’s never been available in a single program. Plus, there’s the one-on-one Coaching, plus the 
Community of Principals facing exactly the same problems. And it’s the ongoing interaction 
between all of that, that will make our Principals succeed. 

That’s what makes this program so valuable and so unique. 

After all, there’s no shortage of Professional Development-type advice for Principals. But none of it 
amplifies ALL the skills today’s faith-based Principals need — to lift themselves and their schools.

This is different. Let’s not for one minute forget that. 
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There’s plenty of information; but it’s all one-off and fragmented.

Just Google “Professional Development for Principals” and see what comes back. 

Reams. Organizations on top of organizations. Document after document. Too much for a lifetime. 
Let alone for someone who’s already stretched too thin. And everything’s addressing a single skill, 
not ALL the skills. 

The beauty of our program is, it cuts through all that — the comprehensive course, the Coach, the 
Community, the camaraderie, the back and forth, the sounding board. It leads the way to practical, 
individual, successful and holistic action. 

In fact, we could say this is the most holistic program ever, for making your school a whole lot 
better. 

The worries, objectives and yes, the things that make our blood boil and hearts swell. All that 
stuff we listed in our workshop formed the foundation for the above thinking:
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• No one will sign up
• How to convince them, this will be super helpful
• “I’m going to be bored” response from prospects
• “Why change?” mentality / If it ain’t broke, don’t fix it
• “This isn’t new”
• Will it be innovative enough
• The expense
• Will they give themselves permission to go for it?
• Can we prove the benefit?
• How can we use COVID to our advantage 
• People may not want to be great or even know what that looks like
• Apathy
• “We don’t have the money” (public schools get money for this sort of thing)
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• We’ll answer, “What’s in this for me?”
• Convince schools / Principals this program has tremendous value “For you, your career, your 
students and your school”
• Infer to our target, if they truly value Professional Development, they’ll find the resources for this
• Let people know they’re not stuck; they can get more kids, more dollars, higher salaries for all their 
people — all boats rise
• We’ll help you convince leadership / school board, church board
• Successfully communicate our launch strategy
• Successfully raise money 
• Give these people a valuable community
• Build credibility for our other programs
• We’ll communicate, “Powered by CLEF”
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• Schools not asking: Why do we exist? Or: What do our consumers want?
• Are we doing enough to make things as good as they can be?
• Why can’t we have the same good stuff as public schools?
• Why don’t we put our education, teachers, everything on more of a pedestal?
• Our teachers have to do / be so much — counselors, psychologists, everything — they have to pay 
for their own classroom supplies, etc.
• Learned helplessness and the culture that makes it acceptable
• Staff won’t accept, they’re only focused on today
• Short sighted, tactical, approach doesn’t encourage or allow innovative thinking or answer the 
question: What does this school want to accomplish?
• We’re not preparing kids for the future — to get great jobs for instance 
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• The lengths to which some teachers and Principals will go
• The passion that exists in these schools
• The fact, we can help Principals / leadership directly impact the revenue of the school
• Principals who cheer the staff on, to celebrate the passion to educate and support
• When people realize: There’s nothing worse than getting left behind — and fight to stay current
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This group has a passion to make education — especially faith-based private school education — 
better. And what’s (in our opinion) the best chance to create that improvement? Principals. 

Your Purpose, in my mind, is the first thing that comes out of your mouth when someone says, 
“What’s so special about this new program you’ve developed?” Or, “Tell me why you’re different.”

That means it should be accurate in content and strong in tone. It shouldn’t be wishy-washy. It 
should rock the person back on their heels a little in a good way. It should command attention. 

And, it should easily and effortlessly lead in to a longer-winded description of the particulars of how 
you’re uniquely qualified to deliver against that Purpose. 

Given that, here are some optional Purpose Statements for the brand, all based on the thinking we 
just covered above. 
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• We exist to help faith-based Principals sharpen every skill they need for every issue they face. And we’re the only one.

• We’re the only program that helps faith-based Principals sharpen every skill they need for every issue they face. 

• For faith-based Principals ready for real change, we’re the one program that sharpens every skill you and your school needs to 
succeed. 

• We believe in holistic leadership for faith-based Principals — to make the whole school better.  

• For faith-based Principals, we exist to holistically sharpen every skill, so they can make their schools a whole lot better.

• We’re the only program that helps faith-based Principals learn more, learn better and learn faster, to sharpen every skill they 
need. 

• We’re out to make Professional Development for faith-based school Principals more actionable than ever.   

• We exist to multiply the effectiveness and power of every faith-based school Principal who’s ready for real change. 
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• We exist to back faith-based school Principals with focused knowledge, customized coaching and a community of peers 
ready to help.  

• We exist to prove to faith-based school Principals, you don’t have to go it alone anymore. 

• There’s strength in faith. And we’re proving, for faith-based school Principals, there’s strength in numbers. 

• Principals of faith-based schools don’t have time for more theory. They need action and we’re here to give it. 

• We exist to put more faith in education and more education in faith. 

These lists we made during our Workshop support these optional Purpose Statements: 
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• This is really different
• The coaching, the events, the community, the strategic plan
• Rooted in research and experience
• It’s practical and actionable, not theoretical
• We’re on a mission
• We have the strong faith component, just like our schools
• We’re providing deliverables, like our Strategic Plan
• You get an Individualized Learning Plan, including leadership and skills development; strengths 
and weaknesses assessment with the help of the Coach
• We have proven results from other Principals / schools that are just like you / yours
• We feel obligated to do this — like we have a moral responsibility
• We know there’s a threat to this way of teaching and learning
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• Schools will close
• There will be a loss of faith
• We’ll lose amazing leadership potential in our schools
• Kids will lose a well-rounded education
• We’ll give up either education or faith 
• Kids and families will have fewer options for the kind of education they want
• A sense of belonging / a sense of community
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Sell:

• A program
• Access to our community
• Coaching and mentorship
• Strategic plan and toolkit
• Online learning program
• Events
• Camaraderie
• The future
• Freedom and accountability
• Innovation
• Hope and success
• Excitement
• Professionalism
• More skill
• Social and emotional intelligence
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Do:

• Teach
• Coach
• Cheer
• Encourage
• Inspire
• Motivate
• Engage
• Direct
• Evolve
• Improve
• Rewrite (Professional learning experiences)
• Advise
• Help Principals reach their potential on behalf 
of their schools

 



Reject:

• Arrogance
• Not being open to change
• Stubbornness
• Fear
• The status quo
• Everything on our Enemy list
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Accept:

• Vulnerability
• “I don’t have all the answers”
• Humility
• Improvement is possible, probable and 
non-negotiable 
• Excellence
• Anyone can be a leader
• Leaders, make leaders, make leaders
• Curated learning

 





Have a look at this article: https://bit.ly/3esMVLs

It’s a few years old, and it’s about Principals in general — but boy, it sure seems accurate and points to all 
the reasons your program is the right thing at the right time:

It’s not a solo pursuit — the Coach minimizes the loneliness and the time suck
It’s not theoretical — practical, real-world, even customized
It’s not scattershot — focused toward real goals
It’s not one and done — the Community keeps the program and the benefits alive, forever
AND MOST IMPORTANTLY — it provides all this while improving the Principal’s skills and knowledge in 
EVERY aspect of running his or her school

These are not the sorts of things others are saying — in fact, your competition seems dated, boring and so 
optional — we on the other hand have the chance to position this program as exactly the opposite. Exactly 
something our potential Members need, want and will be excited by.

Assuming all this is right, what should our tone be?
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https://bit.ly/3esMVLs


Let’s be: Innovative — we all agree, this is something new. So let’s talk and act like it. Every word we write 
should be proceeded with the question: Is this offering our Members (potential or current) something 
different?

Let’s be: Convivial — we know Principals feel alone. We also know we’re fixing that problem, not with a 
bunch of formal relationships, but with kindred spirits and maybe even friends. That means we can be more 
conversational, which, in this stoic category also makes us a breath of fresh air.  

Let’s be: Entrepreneurial — we know we don’t want to say, “Run your school like a business,” but by the same 
token, it would be great to tonally say, “We’re thinking outside the box here.” Again, this is tone, not 
nomenclature.  
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Let’s be: Smart — we can’t just position ourselves like a big old party — there needs to be proof of a vast 
knowledge base...plenty of steak to go along with the sizzle. 

Let’s be: Valuable — as Mike quipped, “Will the juice be worth the squeeze?” So in everything we do, we need 
to keep the value piece of what we’re offering top of mind. Everything we do, even if it’s a super fun event, 
should help move our Principals forward. 

Let’s be: Not optional — if we do our jobs well, Principals will see this program and all it offers as something 
incredibly desirable — not drudgery, not something they’ve seen before. Something they really, really want. 

What we said about our past and potential Members in the workshop drove all this thinking:
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• Focused, well-planned program; you know what to expect all along the way — after all it was five 
years in the making
• There was a plan
• Time is against everyone and this helps with time
• We can always find the money for what we want and we wanted this
• This is largely new, while some is an amazing review
• Could see the benefit based on the cost
• Every member organization has something (they claim to be) like this, but this was unique — 
everyone is like you — it’s a uniquely structured community
• The coaching is so unique
• Principals need a support system
• The community is unique — everyone’s like you with the same problems
• A really great support system — a support system like never before
• Continuous improvement is what we need; it’s what we do
• Something really current — not old, very new, up-to-date and even sophisticated
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• How do we market our schools? That’s a big question and a big part of this program
• I was gaining skills that were helping me as an individual and the school
• Arm twisting got me there, seeing myself improving kept me engaged
• Certain parts of the program seemed custom made for me
• This was for me but it’s really for the children; figuring out how to give them the best teachers, 
resources and experiences
• We’re trying to create better lives for students
• We want to build long-term sustainability in our schools for the next 100 years
• We want to be able to dig into each kid’s needs and not have any money problems 
• We want to be world class
• We want to undo the status quo — balance the street with Shakespeare

 
23



• It was a bit shock and awe (in a good way)
• Lots of honesty 
• What kind of leader are you? Let’s figure it out. 
• Speakers, experts, webinar
• Accountability — you had to be at your best
• Value, friendships, plus the academic stuff
• Different / better than a Master’s Program
• Top three things: Community and friendships, accountability, value of the material
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• A community that’s:
Supportive
Full of kindred spirits
Understanding 
A common language
Connections
Friends / Lifelong friendships
Inspiration / aspiration
Eye-to-eye growth

• Confidence
• Great value
• The end of flying solo
• Hope
• Real knowledge
• Actionable change
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• A plan of action
• Leverage strengths
• Overcome / minimize weaknesses
• To grow their schools in alignment with their 
missions
• Finding gaps and creating a plan for filling 
them
• A path to astounding awesomeness
• Who am I and where do I want to go?
• Coaching
• Mentoring
• A library of resources
• Leadership knowledge
• Self knowledge

 



• Curious — “Can I get better and how much better?” “Will I qualify?” “Do I fit?” “Could I be the one to 
really make a difference?”
• Encouraged
• Energized
• Like we’re bringing some serious value
• Open to the process
• Rejuvenated and engaged
• Supported
• Among friends
• Confident the juice is going to be worth the squeeze
• Belonging
• Like they’re part of something special
• Exclusive
• Part of a renaissance or even a revolution
• Huge return on investment
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• They’ve been vetted; someone recommended them
• This is for a very specific group of people
• The group is curated
• Lutheran based with associated principles
• Trusted, credible source (us — 28 years — and our experts)
• Non-judgemental environment — we’re all in it to win it
• Free exchange of ideas
• The latest thinking
• Research based / evidence based
• Aligned to a set of professional standards
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• Fundraising and money — budget, cash flow, etc. 
• Enrollment / marketing to gain enrollment
• Individual problems — is this program going to help ME? (as opposed to generic issues)
• Defeatist attitude — we can’t solve this, there’s just no way
• All the other stakeholders — pastors, teachers, parents — lots of agendas. How to manage
• Time management, delegating (or not), getting input, making a decision, moving forward
• Hoping the problem just goes away
• Trying to please the most people possible
• Feeling conflict and confrontation are bad (versus knowing how to do it well)
• Uncertainty around change — COVID’s a great example
• Constant spectre of closing (for some schools, not all) 
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• This program has been in development for five years
• The all-expenses-paid events
• The design of the events, versus some conference
• The Welcome Kit
• Invitations
• Finding the best instructors
• The quality of the coaches
• Ongoing resource library
• Subject matter experts
• Individualized gap analysis
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• Normalcy
• Complacency / apathy
• Mediocrity
• The status quo
• The current trend (losing students)
• The best laid plans
• Expectations
• Acceptable versus exceptional
• Good (the enemy of great)
• Good enough
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• This is a program of Professional Development for faith-based school Principals (we call our participants, 
Members) — but the similarity to anything else ends there.

• This program has been five years in the making — we’ve tested it with a group of Principals who swear by 
it; now it’s ready for prime time.

• What’s so different? Our program addresses the four biggest problems facing Principals: 

1. There’s no single program that teaches, guides, coaches and mentors Principals in EVERY aspect 
of running a faith-based school. Everything else is piecemeal.

2. Principals put themselves last when it comes to Professional Development (they see teachers as 
more important). 

3. There’s no way to sift through all the available online information in a timely, practical fashion. 

4. Even the best current training still leaves the Principal to go it alone.
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• How are we addressing these issues?

1. For Principals who really want this, we’re underwriting the majority of the cost. 

2. We’ve created a program that’s focused, practical and customized, and every Member gets his or 
her own Coach to maximize time efficiency and results. 

3. We’ve curated a Community of passionate, eager peers with exciting, highly unique ways to 
engage — it’s support like never before. 

• Unlike self-guided or even Master’s Degree programs, our program led by individual Coaches; mentors 
who’ve excelled at the job of faith-based school Principal. They’ve experienced the same very specific 
issues our Members face and are prepared to help all along the way. 

• Being a Principal has been called the loneliest job in the school. So our program surrounds its Members 
with a cadre of high-performing peers. 

• Every Member, with the help of his or her Coach, gets a Customized Learning Plan to maximize strengths 
and overcome weaknesses. 
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• The program includes a number of most-expenses-paid events for our Members. These highly rewarding 
distractions grow friendships and provide our Members with unparalleled support for specific issues back 
home.  

• Our program has been crafted to help you fix your biggest problems: 

How to increase the perceived value of a faith-based education in a time when “academic rigor” 
seems to be the only prevalent desire.

How to increase enrollment, even when trends show the opposite.  

How to create a Strategic Plan; a formal future-facing document to which the entire leadership of 
the school can agree.

How to get all stakeholders pulling in the same direction for the benefit of the kids, the teachers, the 
school and the community.

• Every part of this program is research- and evidence-based. No theory. Fact.  
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• Everyone’s predicting changes in education, especially due to the current pandemic. Our program and its 
built-in support will act as a think tank for the best solutions. 

• Time is perhaps the greatest benefit we offer. The design of the program, in combination with our Coaches 
and Community actually help our Members get far more real, actionable improvement that actually fits into 
the day.  

• Faith-based schools are losing enrolment to non-secular private schools. This program has been designed 
to help Principals reverse that trend. 

• We’re helping schools balance the time-honored idea of faith with all the modern tools needed for 
sustainability and an aura of excellence. 

• This training hugely benefits Principals — and in turn, is a motivating factor for teachers and everyone in 
the school. We’re helping schools see a new era of success. 

• Through our training, Coaches and Community, we’re flooding schools with innovative thinking parents are 
looking for.
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• We know, more revenue means better schools, more devoted teachers and higher quality programs. We 
never take our eye off that goal.  

• Why can’t a faith-based school run like a well-oiled machine? We think with this program, it can. 

• A faith-based education is far too valuable to ever run the risk of getting left behind — that’s why we 
created and perfected this program. 

• We know there’s a threat to this type of learning — it’s our moral obligation to turn that around. 

• As serious as we are about improvement, the entire program is delivered with humility, optimism and an 
upbeat attitude. 

• For faith-based school Principals who are ready to soar, this is end of flying solo. 

• We have world-class Lutheran educators as faculty members and they will bring their knowledge and 
experience to the program in a way that drives the program's purpose.
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Logic:

• Researched
• Standards-based
• Evidence based
• World class instructors
• Five years in development
• Expert mentors
• Time-honored leadership skills
• Minor financial cost
• Community of like-minded professionals
• Nineteen knowledge modules
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Magic:

• A tribe
• Lifelong friendships
• A mentor and sounding board just for you
• Unlocking the bravery to face the world
• Fearlessness
• Conquering worries over low enrollment
• Hope leading to confidence
• “I really can take control of this situation I 
thought was hopeless.”
• Turning things around if that’s a need

 



• The future of education
• Education is changing, now you can too
• We expect our students to adapt; you can too
• Principals aren’t used to things being new, exciting or expensive
• We’ll be saved on faith alone, but for education, we need more
• We’ll be saved by faith alone. But what about education?
• Thought, thought leaders
• It’s time to put more faith in education. And more education in faith.***
• Running a school like a business takes the heart out of it
• This is the profession that makes all other professions possible
• Us versus Van Lunen (and all competitors)
• All our schools (we worked with) were close to closing
• Developing High Performing People (another program)
• We can’t educate on faith alone
• We’re breaking the stereotype of what a faith-based education / school is
• Faith in God + faith in themselves (their abilities) — it’s Double Faith, Faith + Faith
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• It’s a vast wealth of knowledge delivered in a way that feels like family
• Strategic Plan includes: strengths, weaknesses, financial, staffing, outreach, marketing
• Thought-thought leaders, thought innovators, thought inventors
• Getting private schools through these tough times (COVID)
• A Master’s Program delivered with love
• The coach helps you get through the Strategic Plan and expand your time
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Let’s take everything we’ve learned and turn it all into a one-of-a-kind story that 
can drive marketing and help people very quickly understand what makes us 
different and really beneficial. 

I’ve written the first story to be our main Brand Story, based on the feedback from Round One. 

The rest of the original Stories have all been slightly modified to include the new leading idea — this is the only holistic program 
for Principals who want to improve every operational aspect of the school.   

These secondary Stories can support the main Brand Story. They all have different hooks. 

I’ve adjusted what were optional taglines at the end of each Story to a unified tagline that goes with the new main Brand Story. 

Before each story, you’ll still see the Main Idea — this helps us understand how each supporting story comes at the audience 
from a different directional pain point.  



How do we use these stories:

● The main Brand Story, once revised if need be, should be our primary leading communication point — like a mantra we 
use to lead every conversation. 

● The supporting stories can be used as that, support for the main story, on the website, for instance. 

● All of these Stories can be edited for length and to include other points as we see fit. 

● The stories themselves are packed with one liners that can be used in promotion.





The Main Idea:
Faith-based Principals have never had a single, highly-focused program that builds every skill 
needed to take a school to the next level of success. But now they do. 
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How to sharpen every skill you need to take your school to a whole 
other level.  

The need to take our faith-based schools to the next level is here. To continually improve academics, to hire the 
best teachers, to fundraise, market, increase enrollment — to rise. And now, for the first time, faith-based 
Principals can sharpen every skill necessary to accomplish all these things. It’s called Principal 360 and it’s 
powered by the leaders in education for faith-based educators, CLEF. Principal 360 is holistic and wholly more 
efficient, with one-on-one coaching and a community of kindred spirits — for whenever you need a second opinion. 
It’s fast, focused, practical, thorough and completely different. Find out more. For the unique problems facing our 
faith-based schools, you’ll find, it’s kind of miraculous. 

Principal 360, powered by CLEF. Better, all around. 
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The Main Idea:
We’re giving Lutheran-school Principals a multiplication lesson for multiplying their skills, resolve 
and support. And the improvement we’re offering will help their schools succeed.  
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We multiply the power of the Principal.  

Lutheran schools; that’s where this idea started. Lutheran school Principals; that’s where it took root. And we 
started asking, five years ago, what if we could give these passionate but stretched-too-thin leaders a 
multiplication lesson for multiplying every skill needed to increase school performance? So that’s what we made. 
It’s Professional Development to a higher power, with practicality, results-orientation, a dedicated Coach to guide 
you and a Community of like-minded peers — a seen-it-all task force of kindred spirits. You want a school at full 
strength? Now, you have the power. 

Principal 360, powered by CLEF. Better, all around. 
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The Main Idea:
Principals generally give up their own shots at Professional Development for the sake of their 
teachers. Maybe it’s because the teachers are the ones closest to the kids. Or maybe everything 
designed for Principals has been one-off and fragmented. 
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Why are Principals the first ones to put themselves last?

You give your teachers dibs on Professional Development. Maybe because they’re closest to the kids. Or, maybe 
their programs look more beneficial than the one-offs designed for you. Let’s change that. Principal 360 helps 
faith-based Principals multiply every skill needed for every job there is to do. You get a Coach who’s been there, 
done that, to stretch time. You’re surrounded by a cadre of supportive peers — the end of flying solo. And the 
course is packed with evidence-based practicality. In fact, you end up with a Strategic Plan to immediately 
improve the 360º performance of your school. How that for putting the kids first?

Principal 360, powered by CLEF. Better, all around. 
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The Main Idea:
A faith-based education isn’t enough anymore. It’s time to double down on the faith side while 
supercharging the education side. And that’s why this program was developed.  
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Are “World-class” and “faith-based school” mutually exclusive?  

Sadly, some faith-based schools are sacrificing values for rigor. We don’t think you should sacrifice either. That’s 
why we created Principal 360, a new kind of Professional Development program that sharpens every skill you have 
for every issue you face. You’ll perform your coursework alongside a Coach, a mentor to practically sort out your 
unique problems while building on your unique strengths. As you learn, you’ll join a hand-picked Community of 
peers. They’ll support you; you’ll support them and you’ll rise above, together. You’ll end up with a Strategic Plan 
for improvement covering academics, staff, fundraising, marketing, enrolment — everything. It’s real-world prep for 
the best of both worlds.

Principal 360, powered by CLEF. Better all the way around.  
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The Main Idea:
There’s a lot going on in faith-based education — and in education in general. And everyone’s 
looking to the Principal to lead. But it’s too big of a job for just one person — so we build your skills 
— and your posse — like no other program, ever. 
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Stop flying solo. And soar. 

It’s a tough time to be a faith-based school Principal. But we’re only telling you that because it’s about to get 
better, way less isolated and dare we say, easier. Thanks to a new Professional Development program just for 
Principals called, Principal 360. The entire program is based on the concept of strength in numbers. So unlike any 
other program, you get all the skills you want for every issue you face with all the support you need. A Coach is 
with you all along, helping you strategize the future of your school. You join a Community of peers, an ever present 
sounding board. It’s the best, fastest and only complete course for an all-around, higher performing school. 

Principal 360, powered by CLEF. Better all the way around.  
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HEADLINES:

How to be a better Principal, all the way around. 

The most comprehensive faith-based Principal course ever. For taking your school to a whole other 
level. 

Lift up your whole school.

You’re supposed to lift the school. Who’s supposed to lift you? 

You lift the school. Who lifts you? 

We multiply the power of the Principal. 

It just got a lot less lonely at the top. 

You haven’t felt this much camaraderie since The Quad.  
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HEADLINES:

When all the weight’s on your shoulders, get stronger shoulders. 

Are you the first one to put yourself last? 

Principals are the first ones to put themselves last. 

Principal One. Why are Principals are the first ones to put themselves last?

Is “World-class, faith-based education” an oxymoron?

More faith in education. More education in faith.

Let’s put more faith in education and more education in faith.

The best of private and the best of faith.

You’re not the problem, but you could be the solution. 

Help your kids. Help your school. Help yourself. 
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HEADLINES:

Make time for getting better. Without all the time.

Professional Development that’s also Partner Development. 

Principal, Practical, Partnership. Now that’s Professional Development. 

Proactive Professional Development for Principals that Performs through Practical 
Partnerships. 

A Professional Development program that multiplies your effectiveness, your job satisfaction 
and your time? We believe in miracles, right? 

Bet you never thought of yourself as an action hero. 

Ever wish there were more of you? Now there are. 
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POTENTIAL NAMES: (YOU SAW A FEW MORE IN THE STORIES)

The Path. Powered by CLEF. 

Pathways. Powered by CLEF.

You, U. Powered by CLEF. 

You University. Powered by CLEF.

**Nicole’s favorite: Principal 360. Additional ideas in comments, but I was just brainstorming 
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